COMPANY:

HUM is a mobile news agency solving a billion-dollar information problem. Aggregating, validating,
analyzing and distributing news collected from 116 nations missing from the international information
supply, the Company serves top media outlets, corporations, academic & government entities; as well
as consumers-a truly worldwide coverage source of trusted content products, relative to a rapidly
growing youth generation & future focused citizens who are drastically changing the way they access
and consume content.
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PROBLEM: There are 237 countries in the world. Only 121 are covered by the dominant news
providers.
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RESULT? 116 countries NOT covered by mainstream media — almost half the world, and 4 billion
people. HUM refers to this as the ‘Geographic Gap™’ - and the Company’s market opportunity.
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MARKET OPPORTUNITY:
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* Reduction & contraction of major media, news agencies: Majority of all global news &
information provided by just 10 companies; whose own resources are shrinking.
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* Demand for news & global audience is increasing: News content playback online is up
600%; 62% of people are watching news clips. Top 10 newspapers saw a 16% year-over-year
increase to their websites. Newspaper web audience grew at double the rate of total internet;
news is 20% of all online ad categories.
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* Growth in online access, connectivity, & mobile devices: 1.5 billion people have web
access; biggest growth of mobile handheld & web based connection will happen in “developing
countries’ next 10 years. 3 billion people in Asia, Africa, the Middle East & Latin America will
have access by 2011. By 2013, 4.5 billion mobile users worldwide.
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* Consumer trends, evolution of video journalism & vast untapped content sources:
NGOs, journalists, media, other strategic organizations; already existing content producers with
resources and work not heard or seen. Citizen journalism has gained acceptance; by 2010,
55% of online video will be user created; but not from the long ignored nations HUM will focus
on. YET.
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THE HUM SOLUTION
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Creating the world’'s ONLY news agency targeting ‘The Geographic Gap™’ of 116 countries by
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¢ International Content Partner Coalition (HUM CO/OP): Integrated network of journalists,
subject matter experts, academics, technologists, NGOs and ordinary citizens to consistently
collect information and stories of significance; vetted for reliability.
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e Field-level Video Journalism Infrastructure: Progressive standard-bearing data collection
systems leveraging low cost, effective technologies which account for geographic challenges
and supply low-overhead staffing.
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e Centralized Original Content HUB: Featuring original, rich, intuitive asset library, never
offered; enabling news feed streams and packaged & produced content sales, supporting
revenue generation.
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BUSINESS MODEL: HUM’s business model centers on 5 revenue streams enabled by the central
"HUM Hub’ - content aggregation/generation engine; & exclusive information & material which the
unigue HUM footprint addresses.
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REVENUE GENERATION:
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e Businesses: selling distinctive, consistent, reliable information; content feed services to
production/distribution partners globally.
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e Content licensing: leveraging a unique, rich, never-before-offered asset library for licensing
video, photography, audio products and art.
e Consumers: Subscription fees. Online & mobile customers receiving HUM branded news
content.
e Advertising: Geographic, topical, population based focus offers unparalleled exposure for
growing global companies.
e Custom services: Distinguished cultural research, consulting, production, marketing and
creative services based on the HUM footprint.
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OFFERING: HUM is seeking a $20 million investment to build core technology platforms; for
partnership development; expansion of sales & marketing efforts, operations funding, & as working
capital to expand and grow revenue opportunities for the Company.
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EXIT STRATEGY ADVANTAGE: An unequaled global footprint, ‘geographic gap’ access, unique
alliance networks, exclusive content library & brand equity with consumers & professional clients
worldwide position HUM to be an attractive M&A or Content Partner to news networks, media
companies, business information providers.
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www.humnews.com
humnews@youtube, myspace, twitter, facebook, ning



http://www.humnews.com/

TEAM:

Joy DiBenedetto

President/CEO

15 yr. International news executive, award-
winning journalist, CNN.

CARE Officer.
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Marshall Orson
COO
20 yr. Media Executive, Lawyer, BD Specialist, Turner Broadcasting.
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Andrew Drooker
Chief Digital Officer
25 yrs technology experience as Systems Manager, CTO, VP of R&D for Turner Broadcasting, Gallup, Weather
Channel.
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Todd Daniell
Chief Architect
30 yrs experience developing software, hardware for startups & Fortune 500’s. Over 90 issued & 50 pending patents.
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Jill Brevda
Chief Marketer
25 years experience developing innovative projects for television, marketing efforts for technology companies.
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Michael Bociurkiw
SVP Partnerships
Fmr. Global
spokesperson, for UNICEF, 20 yrs as a journalist working for the CBC, MSNBC, LA Times, South China Morning
Post, Winnipeg Free Press & Forbes.
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Cristina Kelly-Khalaf
SVP Brand Strategy, Projects
Award winning journalist, producer, researcher & audience services coordinator with CNN & NBC.
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